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TRAFFIC CONVERSION

PRIMER

HOW TO INCREASE YOUR CONVERSION RATIOSBY
35% TO 85% INLESS THAN 90 DAYS

Provided by www.1seol.com

Ifyou’ reinterestedinincreasingthe traffidcoyour
websiteyou’ reon therighttrack.But don’ tstop
there!Yes, traffid sgreat but ifyourvisitorsaren’t
convertingintocustomers,itwon’ tdo yourbottom

linemuch good.

More importantlyeven ifyouareconverting fair
amountofvisitorsintobuyers,unlessyou’ re
regularlytestingthemultiplevariablesof your
variousmarketingmessagesand landingpages,
we guaranteeyou thatyou’ remissingouton easy

money.

Q. Buthow canwe testeveryvariableon our
websitethatcouldaffectsales?

A. ThisiswhereMultiVariateTestingcomes in.

But firstlet’ stalkaboutthe traditionalnethod of
testingalsoknown as “Scientifi@dvertising.”
Thiswilhelpus answerthemore immediate
question,“Justhow importantand profitableis
testing?”

SCIENTIFIC ADVERTISING

Claude Hopkinsrevoluticnizedadvertisingvithhis
marketinghandbook,Scientific Advertising . Init,
he explainedthatadvertisinqneed notbe a
gamble.Thatwe can scientificallyrack,analyze,
and guaranteeprofitabilitforany advertising
campaign—providedwe testeachelementofthe
marketingmessage tocontinuallyeterminethe
bestversionofa headlinean offerpricingand so

on.

To properlycompareone element’ seffectiveness
againstanother advertiserawvouldconduct?/B
SplitTests.Thesewouldprovidetwo identical
versionsofan ad ormarketingmessagewithonly

one elementaltered

So,ifwe weretotesttheheadlinefirstwe would
createtwo versionsof theheadline 50% ofthe
recipientsvouldreceivethemarketingmessage
withHeadlineA and theother50% wouldreceive
theone withHeadlineB.

We wouldthentakethebettermperforming
headlineand testitagainstyetanotherheadline

untilwe were satisfiedwvithconversions.

Copyright® 2007 www. 1seol.com

© SEQ RS SHeIEES



http://www.1seo1.com/
http://www.1seo1.com/
http://www.1seo1.com/

Traffic Conversion Primer

PAGE 2

Next we’dtestanotherelement,suchas the
introductoryparagraph,inthesame way,and so

on,acrossallelements.

THE CHALLENGE WITH SPLIT
TESTING ON THE WEB

SplitTestingisconsidereda requisiteforany
advertisingcampaign.However,few business
ownersbothertotestthemarketingmessages
thatappearon theimwebsites,theirlandingpages,
intheirrmailcampaigns,and product

descriptions/purchasepages.

One reasonforthisisthatsometimeswe forget
thatourwebsiteisa saleschannel—thatevery
wordoftexteverylink.everyimage and even the
layout,coloranddesign,areallsalesagents

responsibleforsellingourproductor service.

Thereforewe concentrateon drivingtraffidoour
websiteacceptingwhateverconversionscome
ourway.We forgetthatwe can systematically

improveourwebsite’ ssalesconversions.

Now, thesecond reasonfewbusinessownerstest
theimwebsite’ sconversionabilitysthattheweb
simplymoves toofastMany sitesarenow
dynamicwithconstantlyupdatedcopy,new offers,

and shiftingnarketsordemographics.

Scientificallyestingmarketingme ssagesonline
isnearlyimpossiblevhen youare forcedtotest
one elementata time acrossa largeenough

audience By thetime you know whichelements

workbest,thatparticularproductor serviceisno
longerbeingsold,oryourcompany’ smessaging

has shifted.

THE COMPROMISE

Businesseshave founda compromisebetween
the lowrisk/highprofitscientifiadvertising
methodologyand justplaingivingup. Thisis

wheretraditionalwebsiteanalyticscome in.

Thougha companywouldbe hardpressedto
scientificallyestand improveitsnarketing
messages,itcouldtrackand analyzeitsvisitor
behaviortotryand ascertairwhat itsaudience
wantedand how theywouldbehave.

Such analyticsarepowerful but theycannotgive
us definitiveanswersthatdirectlytranslateinto

increasedsalesconversions.

Thisissueleadsusback toMultiVariatetesting,

whichwe promisedtocover...

WHAT IS MULTI-
VARIATE TESTING?

MultiVariateTestingisa uniqueand rapid
methodologyfortestingmutliplevariationsacross
dozensofelementstonotonlyrevealthewinning
versionofeachelement butthewinning

combination of variouselements.

Copyright® 2007 www. 1seol.com

E“ BEST PRACTICES
© SEQssotixrion



http://www.1seo1.com/
http://www.1seo1.com/

Traffic Conversion Primer

PAGE 3

Untilhow, suchtestingwas impossible For
instance,ifyouhad 15 elementson yourwebsite
thatyouwantedtotestand 2 variationsforeach
element,thatwouldrequire3?2, 768 different
versionsof yourwebsitethatwouldeachneed to
be testedamong a largeenough samplingofyour
visitorsThiswouldtakenearlya centurytotest

and isof coursenotnearlyplausible.

However,justas searchengineshave developed
sophisticatedalgorithms tomeasureand analyze
numerouselementson yourwebsitetodetermine
relevance,we now have algorithms toaccurately
rotatemeasure,and analyzethousandsoreven
tensofthousandsofvariationsof yourwebsite.
The processdoesnotalteryourwebsite’ scode,

nor interferavithyourvisitor’ @xperience.

Now, youcandetermineinas littleas 90 daysthe
absolutebestcombinationofelementstocreate
amarketingmessage orweb page guaranteedto

faroutpullallyourpreviouswebsiteefforts.

WHERE TO BEGIN

As powerfulas MultiVariatetestingis,you’d
expectittobe an excruciatingorocesstoget

movingand implement .But thankfullyit’ snot!

Unfortunatelyyveryfew professionalsor
companiesoffemultivariateconversionanalysis.
You can probablycountus on one hand.Plus,the
softwarewe workwithisproprietaryand not for

sale.

However,thisthisactuallworkstoyour
advantage!Ouranalysisexpertswillworkwithyou
todeterminewhichelementsyou’dliketotest
andhow many variationsofeach youwouldlike
(youcan have two variationsforone element,four
foranother.and soon) We willanalyzeyour
currenttrafficsupportinquiriesand competition,

toensurewe’ vecoveredallyourbases.

Next,you’ lbreatethedifferentvariationsof copy
necessaryfortesting(orone of ourprofessional
copywriterscan do thisforyou) and provideany

graphicsfordesignvariables.

We thencustomizeourMultiVariatesoftwarewith
yourdataand letitrunthrougha seriesof
mathematicalqueriestodeterminethe10-20
combinationsofelementvariationsthatwill

deliverthehighestimpacttoyoursales.

As eachnew visitordandson yoursiteour
softwarerotatestheseversiond, collectingdata
todeterminewhichversionpullsthebestresults.
You receivedailyresultsand weeklyreports
duringthistime.

Once enoughdatahasbeen collectedour
softwarecalculatespreciselywhichcombination
ofvariableswillmaximizeyoursalesgain (in
additiontojustthe10-20 combinationsactually
tested).

"We trackrepeatvisitsso yourvisitomillsee thesame
versioneach time.
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Thisresultsin3 or4 “greatestgain”versionsof
yourwebsitethatarethentestedina traditional
A/B SplittestWe comparethesetoyourcontrol
(originalyersionof yourwebsiteso youcan see

thepreciseincreaseinconversionsand sales.

The entireprocesstakesroughly90 daysorless.

DID WE MENTION YOU'RE
GUARANTEED RESULTS?

We getpaidwhen yougetresultsYou simplypay
us a percentageof theadditionalrevenuewe

generateforyou afterwe generateit.

The onlyfeeyoupayup-frontisa setupfeeto
coverourexpenseswhiledevelopingyour
campaign.Thisfeecountstowardsour
commission (inessenceyougetyourmoney
back) Plus,ifwe can’tincreaseyourconversions
byatleast1 0% above yourprevioussaleshighs,

youalsogetyourmoney back.
You reallyan’tlose.

Ouronlyrestrictionisthatyouhave an annual

revenueofat least$500,000.

Contactus tolearnmore and torequesta free

conversionconsultation.

Thisisofcourseatno obligationtoyou towork
withus.We’ resimplyhappytohelp.

So getintouchwithus.You can contactus several
ways:

[l Email:[EMAILADDRESS]
[l Phone:[PHONE NUMBER]

[l Completethe followingContactUs form [LINK
ITland one of ourstaffwillphone you inthe
next24-48 hours.

We lookforwardtohearingfrom you.

* Thisdoesnot includeany copywritingordesign
services.
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